
BUILDING & REMODELING WITH FSC
For Residential Projects



Making it Happen: Remodelers

Strategies for Making it Happen as a Remodeler
The home remodeling industry in the United States was responsible 
for over $310 billion worth of products sold in 2006.  Many Americans 
are already being good stewards of the planet by opting to improve an 
existing house over purchasing a new one.  Thousands of remodeling 
contractors and millions of homeowners throughout the US have 
the opportunity to lead the industry toward greener practices if they 
first consider their design and material selections prior to beginning a 
remodeling project.  

National and local green building organizations have struggled to develop 
guidelines and standards for the remodeling industry because projects 
are customized to the homeowner’s desires.  Standards do exist in some 
regions but in those regions with no standards resources are available for 
both professional remodelers and homeowners.  By following the three 
simple rules of education, communication, and information you will 
ensure that everyone involved is on the same page regarding new green 
building techniques and FSC related project goals.  

Education
It all starts with educating yourself about green building design 
techniques, material selections, and resources (See Resources section of 
this guide).  While learning about green material selections, it is a good 
idea to compile green related brochures and resources into a binder 
that you can share with your customer so that she or he can get a better 
idea of their options.  Working with your supplier(s) to establish good 
relationships with manufacturers will further increase the reliability of 
your FSC product options.

On the Ground Impact 
Will my home remodeling project 
or new home purchase really make a 
difference in the forest?

This question is commonly asked  
by homeowners or potential home-
buyers.  In response, the Rainforest 
Alliance has researched 129  
companies in 21 countries that  
manage FSC-certified forests to 
determine the effectiveness of  
Forest Stewardship Council (FSC) 
certification.  

As a result of FSC certification:
	 • Over 60% improved their worker 
		  safety and worker training  
		  programs.

	 • Over 60% improved the forested 		
		  areas around rivers, wetlands and 		
		  other waterways. 

	 • Over 60% increased the  
		  monitoring of sensitive High  
		  Conservation Values 			 
		  Forests (HCVFs).

	 • Over 60% have better identified 
		  threatened and endangered  
		  species habitat.

	 • Over 50% have improved  
		  reforestation programs

	 • 50% have reduced the use of 
		  chemicals.

Even though many of these  
companies were practicing forestry 
according to their local, regional or 
national forestry laws, there was still 
significant room for improvement.  
Demanding FSC-certified prod-
ucts, no matter how large or small 
your project is, will send a signal to 
other forest products companies that 
society wants products to originate in 
forests that perform even better than 
local, regional or national laws say 
they have to.

Consider design and material 
selections prior to breaking 
ground on a project.
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Communication
Once you have a basic knowledge about what green building is and how 
to start the conversation with your customers, begin by asking them 
questions about their project and making sound suggestions based on 
your green remodeling knowledge.  Inform them about the opportunity 
to use FSC-certified wood products, and explain what FSC means in 
the world of forestry and how it benefits our forest ecosystem and 
communities.

Information
In this day of high speed information, many customers may already 
understand green building and FSC-certified wood.  These customers 
may require less information to get them started on a green project 
and they should be viewed as a valuable asset in your professional 
development because they are probably going to have well informed 
questions that will push your knowledge base.  In addition, 
knowledgeable customers can work to your benefit as they may come to 
you with suggestions and offer to do some of the research themselves.

Regardless of whether you have a customer who is a total novice or one 
who is more knowledgeable regarding their green remodeling options, 
you are going to be required to work closely together to ensure that 
communication is clear and the availability of FSC products is researched. 
(See ‘Locating FSC Products’ sidebar)
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“Incorporating green  
building materials and 
practices has the potential 
to be beneficial for  
your business and the 
environment at the same 
time. It is somewhat  
rare to find those two 
intertwined in such a way; 
why not see what benefits 
green building can have  
for you?”

Chris Donatelli 
CR, CKBR of Donatelli-Castillo  
Builders Inc.
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Case Study: The Eggert’s Go Green with a  
Conventional Budget

The Eggert’s are a classic American family with two parents, four children 
and two dogs, who all live in a 1960 style ranch home in Madison, WI.  
The family had outgrown the original design of their home and their 
goals for remodeling included a family room, a second bathroom, another 
bedroom, and a closet for Tom Eggert, the dad.  

Crescendo Design, in Madison, WI, was chosen as the designer and 
their proposed remodel would add a total of 968 square feet split evenly 
between two floors.  Many green design features were considered to 
improve air flow and energy use including the two story design which 
requires less energy to heat and cool than a single story.

After approving the design concepts, the Eggert’s looked at various 
green building standards to help them make informed decisions about 
the greenness of their project.  The Wisconsin Environmental Initiative’s 
Green Built Home program was selected and the Eggert’s initial goals 
were to earn 90 points while sticking to a conventional budget.

Through a list of contractors provided by the Green Built Home 
program, the family was led to Holly Schink Design Builders.  Roger 
Schink provided the family with an acceptable bid and the two parties 
agreed to a contract that met the family’s goals without specific language 
regarding the number of green building points.  One wise decision on the 
part of both parties during the development of the contract was to insist 
that all ‘change orders’ need to be in writing to ensure that both parties 
understood what was happening and the implications.  Points in the 
Green Built Home program could be earned by using FSC lumber and 
plywood, however FSC was not available in their market.  

Points in the Green Built 
Home program could be 
earned by using FSC-certified 
lumber and plywood.
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The total cost of 
the project was 
comparable to a 
traditional remodel 
on a dollars per 
square foot basis.
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Roger Schink and the Eggert’s agreed to follow through with purchasing 
the FSC lumber and plywood, because it was inline with the greenness 
of their project.  They purchased the lumber directly from an FSC 
distributor in Minnesota and had it trucked to Madison.  They also 
hoped that their project would help create more demand for FSC wood 
products in the Madison, WI market.  Tom Eggert said, “We hoped that 
by using FSC wood in our addition, it would become less risky for all of 
the home builders that would come after us.”

Several weeks of construction passed before the family had to finalize 
their decisions on flooring.  Much debate within the family led them 
to select several flooring options that would accentuate different 
rooms in the house.  FSC-certified maple was being stocked by a local 
flooring supplier and was used on the first floor.  One challenge that was 
overcome through working with the flooring supplier was the application 
of hardwood floors over a radiant heating system.  By explaining their 
concerns to their flooring supplier, the Eggert’s were given enough 
assurance to move ahead with their selection.  

In the end, the Eggert’s exceeded their initial project goal of 90 points by 
scoring 149 points and the FSC-certified wood products contributed 18 
points to the final tally.  The total cost of the project was comparable to a 
traditional remodel on a dollars per square foot basis.  

Tom explains the satisfaction of bringing FSC-certified wood to Madison, 
“We were amazed that FSC wood was not available locally.  We did bring 
a truckload of wood down from the Twin Cities to demonstrate that 
there is a demand.  Once the wood arrived, it looked just like any other 
wood that we could have used, but we knew that it came from sustainably 
managed forests, and that made all the difference.”

Photo Credits: Tom Eggert

“We were amazed that 
FSC wood was not  
available locally. We did 
bring a truckload of wood 
down from the Twin Cities 
to demonstrate that there 
is a demand...and we  
knew that it came from 
sustainably managed  
forests, and that made all 
the difference”

Tom Eggert
Homeowner
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